
MarkeƟng, Sponsorship & Exhibit ApplicaƟon & Contract 
Please legibly complete all company contact informaƟon below as to appear on all relevant materials. 

Mail with Payment to LAFP 919 Tara Blvd., Baton Rouge, LA 70806 
Fax: (225) 923-2909  •  E-mail: info@lafp.org  •  QuesƟons? Call (225) 923-3313 

PLEASE READ: I herby apply for exhibit space or sponsorship at  the 78th 
Annual Assembly & ExhibiƟon of the Louisiana Academy of Family Physi-
cians (LAFP). I understand that when received by the LAFP, this applica-
Ɵon becomes a binding contract. By signing below, I acknowledge that I 
have read and fully understand 2025 Exhibit & Sponsorship Prospectus, 
and that  sponsorship can only by secured by submiƫng this signed, com-
pleted form. LAFP Fed Tax ID#72-0474962 
 

Company:        

Contact Name:         

Address:        

City:         

State:      Zip:     

Office Phone:         

Cell Phone:        

Fax:         

Email:         

Website:        

Exhibit Booth Fees 

 # Inline Booth at $1,750 each (through 3/24/25) 

 # Corner Booth at $2,000 each (through 3/24/25) 

 # Premium Booth at $3,000 each (through 3/24/25) 

 # Inline Booth at $1,950 each (aŌer 3/24/25) 

 # Corner Booth at $2,500 each (aŌer 3/24/25) 

 # Premium Booth at $3,500 each (aŌer 3/24/25) 

 

Preferred Booth LocaƟon 
LAFP will make its best effort to accommodate your wishes.  
Review the exhibit floorplan on page 22. 
 

1st choice:     2nd choice:     

3rd choice:      

CompeƟƟon Proximity 
The LAFP will make every effort to comply with your request to be close 
to or separated from specific companies. However, this may not always 
be possible. The LAFP will have final authority on booth assignments. 
Please list names of specific companies, not categories. 
 

PotenƟal exhibitors you wish to be near:    

        

PotenƟal exhibitors you DO NOT wish to be near:   
        

Sponsorship OpportuniƟes see page 4-6 for more details 
□ Premier Level Sponsor  $25,000 
 

□ PlaƟnum Level Sponsor  $15,000 
□ President’s Party       □ Welcome RecepƟon  - SOLD 

Sponsorship OpportuniƟes Cont. see page 4-6 for more details 
□ Gold Level Sponsor   $7,500 

□ Awards & InstallaƟon Ceremony/Champagne Toast - SOLD 
□ Board of Directors Dinner - SOLD 

 

□ Silver Level Sponsor   $5,000 
□ Exhibit Hall Luncheon - SOLD     □ Exhibit Hall Breakfasts  
□ Product Theatre  - SOLD 

 

□ Bronze Level Sponsor   $3,500 
□ Exhibit Hall Refreshment Breaks        □ General Assembly Lunch - SOLD 
□ President’s Party Table 

 

AdverƟsing OpportuniƟes see page 6 for more details 
□ Mobile Conference App $3,500 □ Conference T-Shirt $3,500  
□ Wireless Internet Access  $3,000 □ Hotel Key Cards  $3,000  
□ RegistraƟon Bags $3,000   □ Conference Lanyards  $3,000 - SOLD 
□ Name Badges  $2,500 - SOLD □ Front Nine Golf Sponsor $2,000  
□ Back Nine Hole Sponsor  $2,000 □ Snack & Beverage Cart $2,000  
□ Session Branding  $1,500  □ Closest to the Hole $500  
□ Longest Drive $500  □ Bag Insert  $500 
□ Conference Broadcast Email  $500  
 

Conference Program see page 7 for more details 
□ Back Cover  $700   □ Inside Front Cover $650  
□ Inside Back Cover  $600  □ Full Page Ad  $500  
□ Half Page Ad  $250 
 

Booth Enhancements see page 7 for more details 
□ Popcorn Booth $2,500          □ Coffee Booth $2,500 
□ Booth Snack Stop $1,500         □ Charging StaƟon $1,000 
□ App Push-NoƟficaƟon $300 
 

Branding OpportuniƟes see page 7 for more details 
□ GOBO Lighted Wall Display - Waldorf Astoria /Tower 2 Elevators  | $750      

□ Tower 2 Elevator Landing Column: (1 Available) | $500 
□ Roosevelt Way Escalator: Mezzanine Level to Lobby Level (1 Available) | $750 
               
Fees 
Total Exhibitor Fees:       

Total Sponsorship Fees:       
Total AdverƟsing Fees:       

Total Conference Program Fees:      
Total Booth Enhancement Fees:      

Total Branding OpportuniƟes Fees:      
Total Fees:        
 

Print Name:         

Signature:          
Date:           
Payment Method  

□ Visa  □ MasterCard  □ Discover  □ American Express 
 

I authorize the amount of $    to be charged to the card below 
Card Number:          
Exp. Date:    3 digit code:   Zip:      
Billing Address:          

City:       State:                 Zip:     



Statement of Purpose: Program is for scienƟfic and educaƟonal purposes only and will not 
promote the company’s products, directly or indirectly. 
Control of Content & SelecƟon of Presenters & Moderators: The LAFP is responsible for 
control of content and selecƟon of presenters and moderators. The commercial supporter 
agrees not to direct the content of the program. The commercial supporter, or it’s agents, 
will respond only to LAFP iniƟated requests for suggesƟons of presenters or sources of 
possible presenters. The commercial supporter will suggest more than one name (if possi-
ble); will provide speaker qualificaƟons; will disclose financial or other relaƟonships be-
tween commercial supporter and speaker, and will provide this informaƟon in wriƟng. 
Sponsor will record role of commercial supporter, or it’s agents, in suggesƟng presenter(s); 
will seek suggesƟons from other sources; and will make selecƟon of presenter(s) based on 
balance and independence. 
Disclosure of Financial RelaƟonships: The LAFP will ensure meaningful disclosure to the 
audience at the Ɵme of the program, of (a) commercial funding and (b) any significant 
relaƟonship between the LAFP and the commercial support (e.g., grant recipient) or be-
tween individual speakers or moderators and the commercial supporters. 
Involvement in Content: There will be no “scripƟng”, emphasis or direcƟon on content by 
the commercial supporter or its agents. 
Ancillary PromoƟonal AcƟviƟes: No promoƟonal acƟviƟes will be permiƩed in the same 
room or obligate path as the educaƟonal acƟvity. No product adverƟsement will be per-
miƩed in the program room.  
ObjecƟvity and Balance: The LAFP will make every effort to ensure that data regarding the 
commercial supporters products (or compeƟng products) is objecƟvely selected and pre-
sented, with favorable and unfavorable informaƟon and balanced discussion of prevailing 
informaƟon on the product(s) and/or alternaƟve treatments. 
LimitaƟons on Data: The LAFP will ensure, to the extent possible, meaningful disclosure of 

limitaƟons on data, (e.g., ongoing research, interim analysis, preliminary data, or unsup-
ported opinion). 
Discussion of Unapproved Terms: The LAFP will require that presenters disclose when a 
product is not approved in the United States for the use under discussion.  
OpportuniƟes for Debate: The LAFP will ensure meaningful opportuniƟes for quesƟoning 
and scienƟfic debate. 
Independence of LAFP in the Use of Contributed Funds: 

· Funds should be in the form of an unrestricted grant payable to the LAFP (Federal 
Tax ID#72-0474962). 

· All other support associated with this CME acƟvity (e.g. distribuƟng brochures, 
preparing slides, etc.) must be made with the full knowledge and approval of the 
Louisiana Academy of Family Physicians. 

· No other funds from the commercial supporter will be paid to the program director, 
faculty, or others involved with the CME acƟvity (addiƟonal honoraria, extra social 
events, etc.) 

The commercial supporter agrees to abide by all other requirements of the ACCME Stand-
ards for Commercial Support of ConƟnuing Medical EducaƟon (appended). 
The Louisiana Academy of Family Physicians agrees to: 1) abide by the ACCME Standards 
for Commercial Support of ConƟnuing Medical EducaƟon, 2) Acknowledge educaƟonal 
support from the commercial supporter in program brochures, syllabus and other appropri-
ate program materials, and upon request, furnish the commercial supporter a report con-
cerning the expenditures of the funds provided. 

 

LOCATION Roosevelt Hotel New Orleans, 130 Roosevelt Hotel, New Orleans, LA 70112. 
ReservaƟons 800-WALDORF. 
BOOTH FEE If registered by March 24, 2025, the fee for each booth is $1750 (Inline), 
$2,000 (Corner) and $3,000 (Premium). Please see actual ApplicaƟon for Exhibit Space for 
details. Space for this meeƟng is extremely limited. Payment is due with your applicaƟon. 
LAFP’s Federal Tax ID is 72-0474962. Note: RegistraƟon includes a maximum of six repre-
sentaƟves per booth. Companies wishing to send more than six representaƟves must 
purchase an addiƟonal booth or pay an addiƟonal $50 per person charge. No more than 4 
representaƟves may occupy the booth at any given Ɵme. Booth sharing is NOT permiƩed.  
PAYMENT Full payment made payable to LAFP is required with this contract. Mail to LAFP, 
919 Tara Blvd., Baton Rouge, LA 70806. Inquiries can be made via phone/fax: 225-923-
3313, Fax 225-923-2909. 
BOOTH ASSIGNMENT Booth assignments are made according to the date each applicaƟon 
and payment, is received. Booth assignments will not be made unƟl fee is paid. All sponsors 
receive premium placement at our meeƟngs. LAFP reserves the right to re-design the 
layout of the exhibiƟon hall and may, at their discreƟon, reassign booth numbers and 
placement as needed. 
EQUIPMENT SUPPLIED Booths are formed using 8’ back drapes and 3’ side drapes. Each 
booth is 8’ deep x 8’ wide with (1) 2’x6’ skirted table, (2) folding chairs and idenƟficaƟon 
sign. AddiƟonal items can be ordered. The ballroom is carpeted with mulƟcolored car-
peƟng. You may choose to order carpeƟng for your comfort and to enhance the appear-
ance of your booth by color coordinaƟng. AddiƟonal needs must be rented from the official 
contractor, Clark Services. 
TENTATIVE SET-UP & DISMANTLE Setup: Wednesday, July 23, 2025. Dismantle: Exhibitors 
may begin removing their displays aŌer the last published break on Saturday, July 26. No 
display is to be removed prior to that Ɵme. If display is removed prior to 10:45 am on 
Saturday, a $250 penalty fee will be incurred. 
REPRESENTATIVES Each exhibitor must name at least one person to be his or her repre-
sentaƟve in connecƟon with the installaƟon, operaƟon and removal of the exhibit. Such 
representaƟve shall be authorized to enter into such service contracts as may be necessary, 
and for which the exhibitor shall be responsible. Names for representaƟves must be sub-
miƩed by June 24, 2025. 
CANCELLATION OF EXHIBIT SPACE If LAFP cancels the meeƟng, all monies will be refunded 
to paid exhibitors. If cancellaƟon by the exhibitor becomes necessary, LAFP will refund 
$250 of the exhibit fee ONLY IF WRITTEN PRIOR to April 1, 2025.  A wriƩen noƟce of can-
cellaƟon must be sent to the LAFP Office, 919 Tara Boulevard, Baton Rouge, LA, 70806. No 
refund or cancellaƟon will be made on or aŌer April 1, 2025 and full payment for space will 
sƟll be due. If assigned space is not paid for in full by May 24, 2025 it may be reassigned to 
another exhibitor at the opƟon of the LAFP EducaƟon CommiƩee without refund of depos-
it.  
ADMISSION Entrance to the exhibit areas will be open to all LAFP meeƟng aƩendees. 
Customers of exhibitors, other than conference aƩendees will not be allowed on the exhib-
it floor. 
WAREHOUSE/CARTAGE/SHIPPING Clark Services Audio-visual & Exhibit, Inc has been 
contracted by the LAFP as the exclusive supplier of rental furniture, electrical, set-up labor, 
cartage, and related services for this event. Supplies and services must be purchased 
through Clark Services. Exhibit materials must be handled through Clark Services. The LAFP 
will forward exhibitor packets and shipping informaƟon to each exhibitor no later than 
thirty (30) days prior to exhibiƟon dates. For assistance you may contact Clark Services at 
113 Board Road, LafayeƩe, LA 70508, by phone 337-234-5653, or by FAX 337-232-0243.  

RESTRICTIONS Exhibit management reserves the right to restrict exhibits which are objec-
Ɵonable because of noise, glaring or flashing lights, method of operaƟon or any other 
reason, and also to prohibit or evict any exhibit which, in the opinion of exhibit manage-
ment, may detract from the general character of the exhibiƟon. This reservaƟon includes 
persons, things, conduct, printed maƩer or anything exhibit management judges to be 
objecƟonable. In the event of such restricƟon or evicƟon, exhibit management is not liable 
for any refund of any amount paid hereunder. No display material exposing an unfinished 
surface to neighboring booths will be permiƩed. DemonstraƟons must be so located that 
crowds collected will be within the exhibitor’s space, and not blocking aisle or neighboring 
exhibits. Contests of any kind must first be approved in wriƟng by exhibit management. 
EXHIBITOR ACTIVITIES Company/Exhibitor agrees not to schedule or conduct any outside 
acƟvity including, but not limited to, recepƟons, seminars, symposiums and hospitality 
suites that are in conflict with the official program of LAFP whether such acƟviƟes are held 
at or away from the hotel, except with wriƩen approval of exhibit management. Company/
Exhibitor will submit to exhibit management 60 days prior to the exhibit date any program 
exhibitor intends to hold at or in conjuncƟon with its exhibit for wriƩen approval as to Ɵme 
and place. 
LIABILITY LAFP, Roosevelt Hotel, Clark Services, its agents or employees shall not be re-
sponsible for any loss, theŌ or damage to the property of the exhibitor, his or her employ-
ees, or representaƟves. Further, exhibit management will not be liable for damage or injury 
to persons or property during the term of this agreement from any cause whatsoever 
except where LAFP, Roosevelt Hotel, Clark Services, has acted willfully or negligently; if the 
exhibitor’s material fails to arrive, the exhibitor is nevertheless responsible for all amounts 
due hereunder. The exhibitor assumes the enƟre responsibility and liability for losses, 
damages and claims arising out of injury or damage to exhibitor’s displays, equipment and 
other property brought upon the premises of the Roosevelt Hotel and shall indemnify and 
hold harmless the hotel agents, servants and employees from any and all such losses, 
damages and claims. Exhibitors are advised to carry special insurance to cover exhibit 
material against damage and loss, and public liability insurance against injury to the person 
or property of others. 
RESPONSIBILITY If the exhibitor fails to comply in any respect with the terms of this agree-
ment, exhibit management shall have the right, without noƟce to the exhibitor, to offer 
said space to another exhibitor, or to use said space in any other manner. This shall not be 
construed as affecƟng the responsibility of the exhibitor to pay the full amount specified by 
the contract. 
CANCELLATION OR TERMINATION OF EXPOSITION In the event that the premises where 
the exposiƟon is to be held shall, in the sole determinaƟon of exhibit management, be-
come unfit or unavailable for occupancy, or shall be substanƟally interfered with, by reason 
of pickeƟng, strike, embargo, injuncƟon, act of war, terrorism, act of God, fire or state of 
emergency declared by any government agency or by reason of any municipal, state or 
federal law or regulaƟon or by reason of any other occurrence beyond the control of exhib-
it management, exhibit management may cancel or terminate the exposiƟon. In the event 
of such cancellaƟon or terminaƟon, the exhibitor waives any and all claims the exhibitor 
might have against exhibit management for damages or expenses and agrees to accept in 
complete seƩlement and discharge of all claims against exhibit management the exhibitor’s 
prorated share of the total amount paid by all exhibitors less all costs and expenses in-
curred by exhibit management in connecƟon with the exposiƟon including a reserve for 
future claims and expenses in connecƟon there within. 




